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Chinese Conversation for Work
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Psychology and Self-Development
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Thai and World Life Style
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Man and Environment
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Dhavaravadee Studies
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Laws in Daily Life
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Information Usage and Information Technology for Learning
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Thinking and Making Decision
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Science for Quality of Life
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Sports Science and Recreation
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Mathematics in Daily Life
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Technology in Daily Life
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Information Technology
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Business English 1
This is an introductory course providing English used in business situations with
concentration on inter-office communication. Common business vocabulary and expressions are introduced
through related topics, i.e. office organizations, staff and duty, telephoning, making arrangements and
appointments, social contact, business correspondence in the office (memos, notes, notices,

announcements), letters of inquiry, quotation and ordering, invoice, etc.
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Research in Communication Arts
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Human Relationship in Communication Arts
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Language for Communication Arts
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Visual Communication for Advertising
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Advertising Creativity and Production
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Script Writing for Radio and Television
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Basic Television Production
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Radio and Television production program for education and Rural Development
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Broadcasting Research
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Field Experience in Communication Arts
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